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Abstract 

This paper examines the impact of social 
media on the development of Afghanistan's 
tourism industry. Despite the country's rich 
cultural heritage and natural beauty, tourism 
in Afghanistan has been hindered by ongoing 
conflicts and security concerns. Social media 
has emerged as a potential solution to this 
problem, providing a platform for promoting 
Afghanistan's tourism destinations to a global 
audience. This paper explores the 
opportunities and challenges of using social 
media for tourism development in 
Afghanistan, including increased visibility, 

user-generated content, direct 
communication, influencer marketing, and 
destination marketing. However, the paper 
also highlights the challenges that must be 
addressed, such as ensuring the safety of 
tourists and the need for infrastructure 
development. Through an analysis of the 
current state of Afghanistan's tourism industry 
and its potential for growth, this paper bridges 
the gap between theory and practice, 
providing insights for policymakers and 
practitioners in the field of tourism 
development. 

Keywords: social media, Tourism Industry, 
Tourism Place in Afghanistan. 

1.0 INTRODUCTION 

Afghanistan is a country with a rich cultural 
heritage and natural beauty, but unfortunately, 
its tourism industry has been severely 
impacted by decades of conflict and 
instability. However, there are still several 
attractions that could potentially draw tourists 
to the country. One of the most famous tourist 
sites in Afghanistan is the ancient city of 
Bamyan, which is home to the historic Buddhas 
of Bamyan. These giant statues were carved 
into the side of a cliff in the 6th century and 
stood for over 1,500 years until they were 
destroyed by the Taliban in 2001. While the 
statues themselves are no longer standing, the 
site remains an important archaeological and 
cultural site. Another potential draw for tourists 
is Afghanistan's natural beauty. The country is 
home to stunning landscapes, including the 

towering Hindu Kush mountain range and the 
beautiful Wakhan Corridor. In addition, there 
are several national parks and wildlife reserves 
that could be developed for ecotourism. 
However, in order for Afghanistan to develop its 
tourism industry, there are several challenges 
that need to be addressed. One of the most 
significant challenges is security, as the 
ongoing conflict in the country makes it difficult 
for tourists to visit. In addition, there is a lack of 
infrastructure and amenities for tourists, 
including hotels, transportation, and other 
services. Telecommunications can play a 
crucial role in addressing some of these 
challenges. Access to reliable and affordable 
telecommunications can help improve security 
by allowing for better communication and 
coordination between security forces. It can 
also help facilitate the development of tourism 
infrastructure by allowing businesses to 
connect with potential customers and 
investors. One of the main challenges facing 

https://lspr.iledu.in/
https://iledu.in/
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the tourism industry in Afghanistan is a lack of 
infrastructure and amenities, including 
communication infrastructure. Reliable and 
affordable telecommunications can help to 
overcome this challenge by providing a means 
of communication between tourists and 
tourism operators, and facilitating the sharing 
of information and resources. For example, 
access to mobile phones, internet, and other 
forms of telecommunications can allow 
tourists to make reservations, access travel 
information, and communicate with tour 
operators and guides. This can improve the 
overall experience of the tourists, making their 
travel more convenient and hassle-free. Social 
media can play a significant role in promoting 
tourism in Afghanistan by allowing tourism 
businesses to reach a wider audience and 
showcase the country's attractions to potential 
tourists. In recent years, social media platforms 
such as Facebook, Instagram, and Twitter have 
become popular tools for promoting tourism 
businesses and destinations. By creating 
engaging content and utilizing social media 
marketing techniques, tourism businesses in 
Afghanistan can reach a wider audience and 
showcase the country's attractions to potential 
tourists. 

The central theme of the paper explores the 
potential of social media in developing 
Afghanistan's tourism industry. The phrase 
"bridging the gap" implies that the paper aims 
to connect the opportunities and challenges of 
using social media for tourism development, 
providing a comprehensive analysis of both 
the positive and negative aspects of this 
approach. Overall, this title accurately reflects 
the content of the paper and sets the tone for 
the exploration of the impact of social media 
on Afghanistan's tourism industry. 

1.1 Glance on Social Media 

Social media can also provide a platform for 
tourists to share their experiences and 
recommendations with others, further 

promoting the country's tourism industry.1 
User-generated content, such as photos and 
reviews, can be a powerful tool in attracting 
new tourists to the country. In addition, social 
media can help to address some of the 
challenges facing the tourism industry in 
Afghanistan. For example, by allowing tourists 
to connect with local businesses and service 
providers, social media can help to overcome 
the lack of infrastructure and amenities in the 
country. By providing a means of 
communication and access to information, 
social media can help to make travel in 
Afghanistan more convenient and accessible 
for tourists. However, there are also potential 
risks associated with the use of social media in 
the tourism industry, such as the spread of 
misinformation and the potential for security 
risks. It is important for tourism businesses to 
use social media responsibly and to ensure 
that accurate and reliable information is being 
shared. 

Afghanistan has the potential to become a 
place of tourism with its rich cultural heritage 
and natural beauty. However, there are several 
challenges that need to be overcome for the 
tourism industry to flourish in Afghanistan. One 
of the main challenges facing the tourism 
industry in Afghanistan is the ongoing conflict 
and security situation in the country. The safety 
and security of tourists are essential for the 
success of the tourism industry, and the 
current situation in Afghanistan makes it 
difficult for tourists to visit. Another challenge 
facing the tourism industry in Afghanistan is 
the lack of infrastructure and amenities. There 
is a shortage of hotels, restaurants, and 
transportation services, and the existing 
infrastructure needs improvement to meet the 
needs of tourists.  

Despite these challenges, there have been 
efforts to promote tourism in Afghanistan in 
recent years. The Afghan government has 
established a Ministry of Information and 
                                                 
1 ‘Introduction to Social Media | University Communications and 
Marketing’ <https://www.usf.edu/ucm/marketing/intro-social-
media.aspx> accessed 11 April 2023. 
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Culture to promote the country's cultural 
heritage and tourism potential. Private sector 
initiatives have also been launched, including 
the construction of new hotels and the 
establishment of travel agencies. In addition, 
the Afghan government has identified tourism 
as a priority sector for economic development 
and is taking steps to address the challenges 
facing the industry. These include efforts to 
improve security, develop infrastructure, and 
promote Afghanistan's attractions to the global 
tourism market. 

2.0 DEVELOPMENT OF THE TOURISM INDUSTRY 

The development of the tourism industry in 
Afghanistan requires a multi-faceted 
approach that addresses the challenges 
facing the industry and promotes the country's 
attractions to potential tourists.2 Some of the 
ways in which the tourism industry can be 
developed in Afghanistan include: 

2.1 Improving security: 

 The safety and security of tourists are essential 
for the success of the tourism industry. The 
Afghan government needs to take steps to 
improve security, particularly in tourist areas, to 
ensure the safety of tourists. 

2.2 Developing infrastructure:  

There is a shortage of hotels, restaurants, and 
transportation services in Afghanistan. To 
attract tourists, the country needs to develop 
the necessary infrastructure and amenities to 
meet their needs. 

2.3 Promoting cultural heritage:  

Afghanistan has a rich cultural heritage, 
including historic sites and cultural festivals. 
Promoting these attractions to potential 
tourists can help to attract visitors to the 
country. 

                                                 
2 Marianna Sigala, ‘Web 2.0 in the Tourism Industry: A New Tourism 
Generation and New e-Business Models’. 

2.4 Developing eco-tourism:  

Afghanistan has a diverse range of natural 
attractions, including national parks and 
mountain ranges. Developing eco-tourism 
initiatives can help to attract tourists interested 
in nature and outdoor activities. 

2.5 Investing in marketing:  

To attract tourists, Afghanistan needs to invest 
in marketing and promotion of its tourism 
industry. This can include social media 
campaigns, advertising in international travel 
publications, and participation in international 
travel fairs. 

2.6 Providing training and education:  

The tourism industry in Afghanistan requires a 
skilled workforce to meet the needs of tourists. 
Providing training and education programs to 
develop the skills of the tourism industry 
workforce can help to improve the quality of 
services and increase visitor satisfaction. 

2.7 Encouraging private sector investment: 

 The Afghan government can encourage 
private sector investment in the tourism 
industry by providing incentives such as tax 
breaks and investment guarantees. 

3.0 TOURISM PLACES IN AFGHANISTAN 

Afghanistan has many famous tourist 
attractions that showcase its rich cultural 
heritage and natural beauty.3 Some of the 
most popular tourist places in Afghanistan are: 

3.1 The Minaret of Jam: 

 Located in the remote Ghor Province, the 
Minaret of Jam is a UNESCO World Heritage Site 
and one of the most impressive examples of 
Islamic architecture in the world. The Minaret of 
Jam is a UNESCO World Heritage Site located in 
western Afghanistan. It is a 65-meter tall 
minaret built in the 12th century by the Ghurid 
Empire, which ruled over parts of present-day 
                                                 
3 ‘Minaret and Archaeological Remains of Jam - UNESCO World Heritage 
Centre’ <https://whc.unesco.org/en/list/211/> accessed 11 April 2023. 

https://lspr.iledu.in/
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Afghanistan and Iran. The minaret is made of 
baked bricks and is adorned with intricate 
geometric patterns and Kufic calligraphy. 

The Minaret of Jam is considered a 
masterpiece of Islamic architecture and is 
known for its unique and elaborate decoration. 
It is also significant for its location, as it stands 
in the valley of the Hari Rud river, which was an 
important cultural and commercial center 
during the Ghurid period. Despite its cultural 
and historical significance, the Minaret of Jam 
has suffered damage over the centuries due to 
earthquakes and neglect. In recent years, 
efforts have been made to restore and 
preserve the minaret, but access to the site 
has been difficult due to ongoing conflict and 
instability in the region. 

3.2 The Buddha statues of Bamiyan: 

 The Bamiyan Buddhas were ancient Buddhist 
statues carved into the side of a cliff in the 
Bamiyan Valley.4 Although the statues were 
destroyed by the Taliban in 2001, the site 
remains an important cultural and historical 
landmark.  

The Buddha statues of Bamiyan were two 
monumental statues of standing Buddhas 
carved into the side of a cliff in the Bamiyan 

                                                 
4 UNESCO World Heritage Centre, ‘Cultural Landscape and Archaeological 
Remains of the Bamiyan Valley’ (UNESCO World Heritage Centre) 
<https://whc.unesco.org/en/list/208/> accessed 11 April 2023. 

Valley of central Afghanistan. The larger of the 
two statues was 55 meters tall, making it one 
of the largest standing Buddha statues in the 
world. The statues were built in the 6th century 
CE and stood for over a thousand years before 
being destroyed by the Taliban in 2001. 

The Buddhas of Bamiyan were significant not 
only for their size but also for their artistic and 
historical value. They were carved during the 
time of the Kushan Empire, which had a 
significant Buddhist presence in the region. The 
statues were also a symbol of Afghanistan's 
cultural heritage and were recognized as a 
UNESCO World Heritage Site. 

The destruction of the Buddhas of Bamiyan 
sparked international outrage and 
condemnation. Efforts have been made to 
restore the statues, but the Taliban's actions 
and ongoing instability in the region have 
made such efforts difficult. Today, the empty 
niches where the statues once stood remain a 
stark reminder of the destruction of 
Afghanistan's cultural heritage. 

3.3 The Kabul Museum:  

The Kabul Museum is home to an impressive 
collection of Afghan artefacts and exhibits, 
including ancient pottery, jewellery, and 
manuscripts.5 The Kabul Museum is the 
national museum of Afghanistan, located in 
the capital city of Kabul. It was founded in 1922 
and has a rich collection of artifacts and 

                                                 
5 ‘National Museum of Afghanistan | Silk Roads Programme’ 
<https://en.unesco.org/silkroad/content/national-museum-afghanistan> 
accessed 11 April 2023. 
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artworks from Afghanistan's history and 
culture, spanning over 2,000 years. 

The museum's collection includes ancient 
artifacts from the Silk Road era, including 
Greco-Bactrian and Kushan artifacts, as well 
as Islamic art, ethnographic objects, and 
contemporary art. Some of the most famous 
objects in the museum's collection include the 
Bactrian Hoard, a collection of over 20,000 gold 
and silver objects from the 1st century BCE, and 
the Begram ivories, which are intricately carved 
ivory plaques depicting scenes from the life of 
Buddha. 

The Kabul Museum has suffered significant 
damage and loss due to wars and conflict in 
Afghanistan. In the 1990s, during the Afghan 
Civil War, the museum was looted and many of 
its artifacts were destroyed or sold on the black 
market. In 2001, the Taliban destroyed many 
ancient artifacts in the museum, including the 
famous Buddhas of Bamiyan. Since then, 
efforts have been made to restore and rebuild 
the museum, but the ongoing conflict in 
Afghanistan has made these efforts difficult. 

3.4 Band-e-Amir National Park:  

Located in the Bamyan Province, Band-e-Amir 
National Park is a series of six stunning blue 
lakes surrounded by majestic cliffs and 
mountains.6 Band-e-Amir National Park is a 
natural reserve located in the Bamyan Province 
of Afghanistan. 

 The park is known for its stunning blue lakes 
that are formed by natural dams created by 
mineral deposits. The six lakes in the park are 
located at different elevations, with the highest 
being 3,200 meters above sea level. Band-e-
Amir was declared Afghanistan's first national 
park in 2009 and has since become a popular 
tourist destination, attracting both local and 
international visitors. In addition to the lakes, 
the park also features wildlife such as ibex, urial 
sheep, and wolves, as well as historical sites 

                                                 
6 UNESCO World Heritage Centre, ‘Band-E-Amir’ (UNESCO World 
Heritage Centre) <https://whc.unesco.org/en/tentativelists/1946/> accessed 
11 April 2023. 

such as the ruins of the ancient city of 
Gholghola.  

Despite its natural beauty and historical 
significance, Band-e-Amir has faced threats 
from illegal hunting, fishing, and development. 
Conservation efforts have been undertaken to 
protect the park and its wildlife, and the Afghan 
government has made efforts to promote 
sustainable tourism in the area. 

3.5 The Shrine of Ali ibn Abi Talib:  

The Shrine of Ali ibn Abi Talib is a holy site 
located in the city of Najaf in Iraq.7 Ali ibn Abi 
Talib was the cousin and son-in-law of the 
Prophet Muhammad and the fourth caliph of 
Islam. He is highly revered by Shia Muslims, 
who consider him to be the rightful successor 
of the Prophet Muhammad. 

The shrine is a complex that includes the tomb 
of Ali ibn Abi Talib and several other structures, 
including mosques and religious schools. The 
tomb is covered in gold and surrounded by a 
large courtyard that can accommodate up to 
one million visitors during religious festivals. 
Located in Mazar-i-Sharif, the Shrine of Ali ibn 
Abi Talib is one of the holiest sites in 

                                                 
7 ‘Shrine of Ali’ (Architectuul) 
<https://architectuul.com/architecture/shrine-of-ali> accessed 11 April 
2023. 
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Afghanistan and an important pilgrimage 
destination for Shia Muslims. 

3.6 The Wakhan Corridor:  

The Wakhan Corridor is a narrow strip of land in 
northeastern Afghanistan that borders China, 
Pakistan, and Tajikistan.8 The area is home to 
stunning mountain scenery, glaciers, and hot 
springs.9 The Wakhan Corridor is a narrow strip 
of land in northeastern Afghanistan that 
extends between Pakistan to the south and 
Tajikistan to the north. The corridor is named 
after the Wakhan District, which is located 
within the corridor and is one of Afghanistan's 
most remote and isolated regions. The Wakhan 
Corridor has a unique geography and history, 
and has served as a buffer zone between 
empires and civilizations for centuries. The 
corridor is bordered by the Hindu Kush 
mountains to the south and the Pamir 
mountains to the north, and includes several 
important rivers and valleys that have been 
used as trade routes and pathways for 
migration and invasion throughout history. 

Today, the Wakhan Corridor remains one of the 
most isolated and underdeveloped regions in 
Afghanistan. It is home to several different 
ethnic groups, including Wakhi, Kyrgyz, and 
Pamiri communities, who have their own 
distinct cultures, languages, and traditions. The 
corridor is also home to several important 
wildlife species, including the endangered 
snow leopard and Marco Polo sheep. Despite 
its natural beauty and cultural significance, the 

                                                 
8 Yaser Malik, ‘Geo-Political Significance of the Wakhan Corridor for China’ 
(2014) 7 Fudan Journal of the Humanities and Social Sciences 307. 
9 ibid. 

Wakhan Corridor has been affected by the 
ongoing conflict and instability in Afghanistan. 
The region has also faced challenges from 
climate change, environmental degradation, 
and lack of infrastructure and basic services. 
Nevertheless, efforts have been made to 
promote sustainable development and 
cultural preservation in the region, with support 
from both the Afghan government and 
international organizations. 

3.7 The Panjshir Valley: 

 The Panjshir Valley is a scenic mountain valley 
located north of Kabul. It is known for its natural 
beauty, including waterfalls, rivers, and forests, 
as well as its historical significance as the site 
of resistance against Soviet occupation in the 
1980s.10 These are just a few of the many 
famous tourist attractions in Afghanistan. 
Despite the challenges facing the tourism 
industry, the country has a rich cultural 
heritage and natural beauty that can attract 
visitors from around the world. The Panjshir 
Valley is a valley located in the Panjshir 
Province of Afghanistan, approximately 150 km 
northeast of Kabul. The valley is named after 
the Panjshir River, which flows through it and is 
a major tributary of the Amu Darya River. 

The Panjshir Valley is known for its natural 
beauty and strategic location, as it is 
surrounded by high mountains that provide 
natural defense and have made it historically 
difficult for foreign armies to conquer. The 
valley has also been a center of resistance 
against foreign invaders and regimes 

                                                 
10 Quanli Chen and others, ‘A Research of Emeralds from Panjshir Valley, 
Afghanistan’ (2023) 13 Minerals 63. 
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throughout history, including the Soviet Union 
in the 1980s and the Taliban in the 1990s. Today, 
the Panjshir Valley is home to approximately 
150,000 people, who are primarily ethnic Tajiks. 
The valley is known for its agricultural 
production, including fruits, nuts, and grains, 
and is also a center of handicraft production, 
particularly carpet weaving. 

Despite its strategic location and natural 
beauty, the Panjshir Valley has also been 
affected by the ongoing conflict and instability 
in Afghanistan. In recent years, the valley has 
been a stronghold of the National Resistance 
Front of Afghanistan, which fought against the 
Taliban takeover of the country in 2021. The 
situation in the valley remains uncertain and is 
closely watched by both the Afghan 
government and international observers. 

 

4.0 WHATS APP 

WhatsApp11 is a 
messaging app that 
allows users to send 
text messages, voice 
messages, make 
voice and video 
calls, share images, 
videos, and 

documents with other users who have the app 
installed on their devices. It was launched in 
2009 and acquired by Facebook in 2014. 
WhatsApp is available on both iOS and Android 
platforms and is popular around the world, with 
over two billion active users as of 2021. It uses 
end-to-end encryption to ensure the privacy 
and security of user messages and calls. It is a 
free app, but it requires an internet connection 
to function. WhatsApp is widely used for 
personal and business communication, and it 
has been particularly useful during the COVID-
19 pandemic for remote communication and 
collaboration. 

                                                 
11 ‘WhatsApp’ (WhatsApp.com) <https://www.whatsapp.com/> accessed 11 
April 2023. 

WhatsApp can be an effective tool for 
promoting tourism development in 
Afghanistan by facilitating communication, 
providing customer service, promoting 
destinations, and sharing safety alerts. By using 
WhatsApp to support Afghan tourism, it can 
help to attract more visitors to the country and 
promote economic growth in the tourism 
sector. WhatsApp, like other social media and 
messaging apps, can play a significant role in 
promoting tourism development in 
Afghanistan. Here are some ways in which 
WhatsApp can contribute: 

4.1 Promotion of tourist destinations:12 

 Local tourism authorities can use WhatsApp to 
share pictures, videos, and other multimedia 
content of tourist destinations to attract 
visitors. This can be particularly useful in a 
country like Afghanistan, where many tourists 
may not be familiar with the geography or 
cultural landmarks. 

4.2 Sharing of travel information:13  

WhatsApp can be used to share practical 
information such as visa requirements, travel 
regulations, and weather forecasts with 
tourists. This can help visitors plan their trips 
and ensure that they have a smooth and 
enjoyable experience. 

4.3 Direct communication with tourists:14  

WhatsApp can facilitate direct communication 
between local businesses and tourists. This can 
be useful for making reservations, asking 
questions, and providing feedback. It can also 
help businesses to better understand the 
needs and preferences of their customers. 

                                                 
12 Robert Govers, Frank Go and Kuldeep Kumar, ‘Promoting Tourism 
Destination Image’ (2007) 46 Journal of Travel Research - J TRAVEL RES 
15. 
13 ‘4.2 – Transportation and the Environment | The Geography of 
Transport Systems’ (7 December 2017) 
<https://transportgeography.org/contents/chapter4/transportation-and-
environment/> accessed 11 April 2023. 
14 Ana Cuic Tankovic, Jelena Kapeš and Dragan Benazić, ‘Measuring the 
Importance of Communication Skills in Tourism’ (2023) 36 Economic 
Research-Ekonomska Istraživanja 460. 
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4.4 Facilitating group travel:15  

WhatsApp can be used to organize group 
tours, share itineraries, and coordinate 
logistics. This can be particularly useful for 
smaller tour operators who may not have 
access to more sophisticated booking 
platforms. 

4.5 Community building:16  

WhatsApp can be used to create online 
communities of tourists and travel enthusiasts 
who share information and experiences. This 
can help to build a sense of camaraderie and 
promote repeat visits to Afghanistan. 

5.0 IMO 

 

In our opinion, the 
use of IMO for calls 
can be a great 
alternative to 
traditional phone 
calls. IMO is a free 
video calling and 
messaging app 
that allows users to 

make high-quality video and voice calls over 
the internet. It can be used on smartphones, 
tablets, and desktop computers, and supports 
both one-on-one and group calls. 

IMO calls can be a cost-effective way to 
communicate with friends, family, and 
colleagues who are located in other parts of 
the world, as they do not incur long-distance 
charges. The app also offers features such as 
text messaging, file sharing, and group chats, 
making it a versatile communication tool. 

However, it is important to note that IMO calls 
require a strong and stable internet connection 
to ensure good call quality, and not all users 
may have access to such a connection. 

                                                 
15 Mark Anthony Camilleri and Metin Kozak, ‘Interactive Engagement 
through Travel and Tourism Social Media Groups: A Social Facilitation 
Theory Perspective’ (2022) 71 Technology in Society 102098. 
16 Keith Oleson and others, Technical Description of Version 4.5 of the Community 
Land Model (CLM) (2013). 

Additionally, IMO calls may be subject to 
occasional connectivity issues or interruptions, 
which can be frustrating for users.  

IMO (or imo.im) is primarily a messaging app 
that can be used for video calls, voice calls, 
and text messaging.17 IMO may not be as 
widely used for tourism development in 
Afghanistan as other social media platforms 
like Facebook and Instagram, but it can still 
play a role in promoting Afghan tourism, 
providing customer service, showcasing 
destinations, and establishing partnerships. 
While it may not be as immediately relevant for 
tourism development in Afghanistan as other 
social media platforms, it can still play a role in 
promoting the country's tourist destinations 
and supporting the tourism industry. Here are 
some ways IMO could contribute: 

5.1 Video Calling:  

IMO's video calling feature can be used by 
local tourism authorities and businesses to 
showcase different tourist destinations to 
potential visitors. This can give tourists a more 
immersive experience and help them make 
better-informed decisions about their trips. 

5.2 Real-time communication:18 

IMO can be used for real-time communication 
between local businesses and tourists. This can 
be useful for making reservations, answering 
questions, and providing recommendations to 
visitors. 

5.3 Sharing of multimedia content:19  

IMO can be used to share multimedia content 
such as photos and videos of tourist 
destinations, cultural events, and local 
attractions. This can help to create a buzz and 
generate interest among potential visitors. 

                                                 
17 ‘Imo: Free Video Calls and Messages - Official Website’ (imo) 
<https://imo.im/> accessed 11 April 2023. 
18 ‘What Is Real-Time Communications (RTC)?’ (Unified Communications) 
<https://www.techtarget.com/searchunifiedcommunications/definition/re
al-time-communications> accessed 11 April 2023. 
19 John Breslin, Alexandre Passant and Stefan Decker, ‘Multimedia Sharing’ 
(2009). 
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5.4 Group chats:  

IMO's group chat feature can be used to create 
online communities of tourists and travel 
enthusiasts who share information and 
experiences. This can help to build a sense of 
camaraderie and promote repeat visits to 
Afghanistan. 

5.5 Language support:20  

IMO offers support for multiple languages, 
which can be useful for communicating with 
tourists who may not be proficient in English or 
Dari, the official languages of Afghanistan. 

 

6.0 VIBER 

Viber is a free 
messaging and 
calling app that 
allows users to 
make voice and 
video calls, send 
text messages, 
and share photos 
and videos with 
other Viber users. 

It is available for download on smartphones, 
tablets, and desktop computers. Viber offers 
end-to-end encryption for all messages and 
calls, ensuring that user conversations remain 
private and secure. It also allows users to 
create group chats with up to 250 participants, 
and offers features such as stickers, GIFs, and 
location sharing. 

One unique feature of Viber is its "Public 
Accounts" feature, which allows businesses, 
brands, and public figures to create an 
account and interact with their followers 
directly on the platform. Viber is a messaging 
app that can be used for text messaging, voice 
and video calls, and file sharing.21 While it may 
not be as widely used for tourism development 

                                                 
20 ‘Online Language Support | Erasmus+’ <https://erasmus-
plus.ec.europa.eu/resources-and-tools/online-language-support> accessed 
11 April 2023. 
21 ‘Home’ (Viber) <https://www.viber.com/en/> accessed 11 April 2023. 

in Afghanistan as some other social media 
platforms, it can still play a role in promoting 
Afghan tourism and supporting the tourism 
industry. Here are some ways in which Viber 
can contribute: 

6.1 Communication:22 

 Viber can be used as a communication tool 
between tourists and local tourism providers, 
such as hotels, tour operators, and travel 
agencies. Visitors can use Viber to ask 
questions, make reservations, and receive 
support from local tourism providers. This can 
help to provide personalized assistance for 
visitors and enhance the overall tourism 
experience. 

6.2 Group chats:23 

 Viber can be used to create group chats for 
tourists visiting Afghanistan. This can help to 
facilitate communication and information-
sharing among visitors, making it easier for 
them to plan their trips and coordinate 
activities. 

6.3 Customer service:24  

Viber can be used as a customer service 
channel for tourism businesses in Afghanistan. 
Visitors can use the platform to ask questions, 
receive support, and provide feedback. This 
can help to ensure that visitors have a positive 
experience in Afghanistan and encourage 
them to recommend the country to others. 

6.4 Promotion:25  

Viber can be used to promote Afghan tourism 
to a wider audience. Tourist boards, travel 
agencies, and local tourism providers can use 
the platform to share photos, videos, and other 
promotional content. This can help to raise 

                                                 
22 ibid. 
23 ‘How to Create Group Chat in Viber’ <https://viberapp.org/faq/31-
group-chat-in-viber.html> accessed 11 April 2023. 
24 ‘Viber Support’ <https://help.viber.com/en/contact> accessed 11 April 
2023. 
25 ‘Viber Services to Promote Your Business’ 
<https://www.forbusiness.viber.com/en/> accessed 11 April 2023. 
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awareness of Afghan tourism and attract more 
visitors to the country. 

6.5 Safety alerts:26  

Viber can be used to provide safety alerts to 
tourists visiting Afghanistan. Local tourism 
providers can use the platform to share 
information about potential risks and provide 
advice on how to stay safe. This can help to 
reassure visitors and ensure that they have a 
positive experience in the country. 

Viber may not be as widely used for tourism 
development in Afghanistan as some other 
social media platforms, but it can still play a 
role in promoting Afghan tourism, providing 
customer service, showcasing destinations, 
and establishing partnerships. 

 

7.0 YOUTUBE 

 

YouTube is a 
popular video-
sharing platform 
that allows users 
to upload, share, 
and view videos. 
It was launched 

in 2005 and has since become one of the most 
visited websites in the world, with billions of 
monthly active users. YouTube offers a wide 
range of videos, including music videos, vlogs, 
documentaries, educational content, and 
more. Users can search for and watch videos 
on the platform for free, and can also create 
and upload their own videos. YouTube has also 
become a popular platform for content 
creators, who can monetize their channels 
through advertising revenue or through 
sponsorships and partnerships. It has become 
a key part of the entertainment industry, with 
many popular YouTubers gaining large 

                                                 
26 ‘Security | Viber’ <https://www.viber.com/en/security/> accessed 11 
April 2023. 

followings and even transitioning into 
mainstream media. 

However, YouTube has also faced criticism and 
controversy, particularly around issues related 
to copyright infringement, fake news, and the 
spread of harmful content. The platform has 
implemented various measures to address 
these concerns, such as partnering with fact-
checkers and increasing moderation 
efforts.YouTube can be an effective tool for 
promoting tourism development in 
Afghanistan by showcasing its destinations, 
providing educational content, offering 
authentic experiences, and providing social 
proof.27 By using YouTube to promote Afghan 
tourism, it can help to attract more visitors and 
promote economic growth in the tourism 
sector. YouTube can play an important role in 
promoting tourism development in 
Afghanistan. Here are some ways in which 
YouTube can contribute: 

7.1 Video promotion:28  

YouTube provides a platform for local tourism 
authorities, businesses, and individual content 
creators to share videos showcasing different 
tourist destinations, cultural landmarks, and 
local attractions. These videos can help to 
generate interest and attract visitors to 
Afghanistan. 

7.2 Educational content: 29 

YouTube can be used to create educational 
content about Afghan culture, history, and 
traditions. This can help to increase visitors' 
understanding of the country and its people, 
making their trips more meaningful and 
enjoyable. 

                                                 
27 ‘YouTube’ <https://www.youtube.com/> accessed 11 April 2023. 
28 ‘Promote Your Videos - YouTube Help’ 
<https://support.google.com/youtube/answer/141808?hl=en> accessed 
11 April 2023. 
29 ‘25 Best Educational YouTube Channels for College Students’ 
<https://www.uopeople.edu/blog/best-educational-youtube-channels-for-
college-students/> accessed 11 April 2023. 
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7.3 Storytelling:30  

YouTube can be used to share stories of 
people and communities in Afghanistan, 
highlighting their unique perspectives and 
experiences. This can help to create a more 
nuanced and accurate portrayal of the 
country, encouraging visitors to come and 
experience it for themselves. 

7.4 Virtual tours:31  

YouTube can be used to provide virtual tours of 
different tourist destinations, giving visitors a 
taste of what they can expect to see and do in 
Afghanistan. This can be particularly useful in 
promoting lesser-known destinations and 
attracting visitors who may not be familiar with 
the country. 

7.5 Collaboration and partnerships:32  

YouTube provides an opportunity for local 
businesses and tourism authorities to 
collaborate with popular travel vloggers, 
influencers, and content creators. By working 
together, they can create engaging and 
informative content that reaches a wider 
audience and promotes tourism development 
in Afghanistan. 

8.0 TELEGRAM 

 

Telegram is a cloud-
based instant 
messaging app that 
allows users to send 
messages, photos, 
videos, and other 
files securely and 
privately. It was 

launched in 2013 by Pavel Durov, the founder of 

                                                 
30 ‘Storytelling Techniques on YouTube - Think with Google’ 
<https://www.thinkwithgoogle.com/consumer-insights/consumer-
trends/trending-visual-stories/storytelling-techniques-on-youtube/> 
accessed 11 April 2023. 
31 ‘Virtual Travel - YouTube’ 
<https://www.youtube.com/c/VirtualTravel> accessed 11 April 2023. 
32 ‘Collaboration Tips - YouTube Help’ 
<https://support.google.com/youtube/answer/12340107?hl=en> accessed 
11 April 2023. 

VKontakte (VK), a popular social networking 
site in Russia. Telegram offers end-to-end 
encryption for all messages and calls, ensuring 
that user conversations remain private and 
secure. It also allows users to create group 
chats with up to 200,000 members, and offers 
features such as stickers, GIFs, and self-
destructing messages. 

One unique feature of Telegram is its 
"channels" feature, which allows users to 
broadcast messages to a large audience. 
Channels can be used for news, entertainment, 
and other types of content, and can have an 
unlimited number of subscribers. 

Telegram has become a popular 
communication tool among privacy-conscious 
users and those who are concerned about 
government surveillance or censorship. It has 
been banned or partially blocked in several 
countries, including Russia, Iran, and China, 
due to its reputation as a platform for dissent 
and activism.Telegram can be a useful tool for 
promoting tourism development in 
Afghanistan, especially for businesses and 
tourism authorities looking to communicate 
with visitors directly and provide them with 
personalized support.33 By promoting 
destinations, providing information and 
customer service, building communities, and 
collecting feedback, Telegram can help to 
attract more visitors and promote economic 
growth in the tourism sector.Telegram is 
another messaging app that can potentially 
play a role in promoting tourism development 
in Afghanistan. Here are some ways in which 
Telegram can contribute: 

8.1 Direct communication:34  

Telegram can be used for direct 
communication between local businesses and 
tourists, enabling them to make reservations, 
ask questions, and receive recommendations 
in real-time. This can help to enhance the 

                                                 
33 ‘Telegram Web’ <https://web.telegram.org/k/> accessed 11 April 2023. 
34 ‘Telegram Messenger’ <https://telegram.org/> accessed 11 April 2023. 

https://lspr.iledu.in/
https://iledu.in/


 

 

 

28 | P a g e                       J o u r n a l  H o m e  P a g e  –  h t t p s : / / l s p r . i l e d u . i n    

LAW AND SOCIAL POLICY REVIEW 

(P) Volume I and Issue I of 2023    

ISBN - 978-81-960702-5-0 

Published by 

Institute of Legal Education 

https://iledu.in 

visitor experience and build a positive 
reputation for Afghan tourism. 

8.2 Sharing of multimedia content:  

Telegram can be used to share multimedia 
content such as photos and videos of tourist 
destinations, cultural events, and local 
attractions. This can help to generate interest 
and promote tourism development in 
Afghanistan. 

8.3 Real-time updates:  

Telegram can be used to provide real-time 
updates on travel regulations, weather 
conditions, and other practical information 
that may be of interest to tourists. This can help 
visitors to plan their trips more effectively and 
avoid potential issues. 

8.4 Group chats:  

Telegram's group chat feature can be used to 
create online communities of tourists and 
travel enthusiasts who share information and 
experiences. This can help to foster a sense of 
community and promote repeat visits to 
Afghanistan. 

8.5 Language support:  

Telegram supports multiple languages, which 
can be useful for communicating with tourists 
who may not be proficient in English or Dari, the 
official languages of Afghanistan. 

9.0 FACEBOOK 

Facebook is a social 
networking platform 
that allows users to 
create a personal 
profile, share photos 
and videos, connect 
with friends and 
family, join groups 
and events, and 

follow pages of interest. It was launched in 
2004 by Mark Zuckerberg and has since 
become one of the most popular websites in 

the world, with over 2 billion monthly active 
users. Facebook's features include the ability to 
post updates, like and comment on other 
users' posts, send private messages, and 
create and join groups and pages. It also offers 
various advertising and business tools for 
individuals and companies to reach their 
target audience on the platform. 

Facebook has been a transformative force in 
the way we communicate and share 
information, but it has also faced criticism and 
controversy around issues such as privacy, 
fake news, and the spread of harmful content. 
The platform has implemented various 
measures to address these concerns, such as 
improving its content moderation efforts and 
giving users more control over their data. In 
recent years, Facebook has also expanded its 
reach by acquiring other social media 
platforms such as Instagram and WhatsApp, 
and has ventured into new areas such as 
virtual reality and cryptocurrency.. 

Facebook can be a powerful tool for promoting 
tourism development in Afghanistan, provided 
that it is used effectively and responsibly.35 By 
creating engaging and informative content, 
building a positive reputation through reviews 
and recommendations, using targeted 
advertising, promoting events, and showcasing 
the unique culture and attractions of 
Afghanistan, Facebook can help to attract 
more visitors and promote economic growth in 
the tourism sector. Facebook can play a 
significant role in promoting tourism 
development in Afghanistan. Here are some 
ways in which Facebook can contribute: 

                                                 
35 ‘Sign up for Facebook’ (Facebook) 
<https://www.facebook.com/campaign/landing.php?campaign_id=148849
13640&extra_1=s%7Cc%7C589460569849%7Cb%7Cfacebook+%27%7C
&placement&creative=589460569849&keyword=facebook+%27&partner_
id=googlesem&extra_2=campaignid%3D14884913640%26adgroupid%3D
128696220912%26matchtype%3Db%26network%3Dg%26source%3Dnot
mobile%26search_or_content%3Ds%26device%3Dc%26devicemodel%3D
%26adposition%3D%26target%3D%26targetid%3Dkwd-
327195741349%26loc_physical_ms%3D1007768%26loc_interest_ms%3D
%26feeditemid%3D%26param1%3D%26param2%3D&gclid=EAIaIQobC
hMIyPGQ9_2f_gIV1yMrCh3nIQv9EAAYASAAEgJjU_D_BwE> 
accessed 11 April 2023.  
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9.1 Content sharing:  

Facebook provides a platform for local tourism 
authorities, businesses, and individual content 
creators to share content showcasing different 
tourist destinations, cultural landmarks, and 
local attractions. This can help to generate 
interest and attract visitors to Afghanistan. 

9.2 Reviews and recommendations:  

Facebook's review and recommendation 
feature can be used by tourists to share their 
experiences and provide feedback on local 
businesses and attractions. This can help to 
build a positive reputation for Afghan tourism 
and encourage future visits. 

9.3 Targeted advertising:36  

Facebook's targeted advertising capabilities 
can be used to reach potential visitors based 
on their interests, demographics, and 
behaviors. This can help to increase awareness 
of Afghan tourism and attract visitors who may 
not have considered it as a destination 
previously. 

9.4 Event promotion:  

Facebook can be used to promote local events 
and festivals, providing a platform for tourism 
authorities and businesses to showcase their 
cultural offerings and attract visitors. 

Virtual tours: Facebook Live and other video 
tools can be used to provide virtual tours of 
different tourist destinations, giving visitors a 
taste of what they can expect to see and do in 
Afghanistan. This can be particularly useful in 
promoting lesser-known destinations and 
attracting visitors who may not be familiar with 
the country. 

 

 

 

                                                 
36 ‘The Now: What Is Targeted Advertising?’ (GCFGlobal.org) 
<https://edu.gcfglobal.org/en/thenow/what-is-targeted-advertising/1/> 
accessed 11 April 2023. 

10.0 INSTAGRAM 

 

Instagram is a social networking app that 
allows users to share photos and videos with 
their followers. It was launched in 2010 and has 
since become one of the most popular social 
media platforms, with over 1 billion monthly 
active users. Instagram's features include the 
ability to post photos and videos, add captions 
and hashtags, follow other users, and like and 
comment on their posts. It also offers various 
filters and editing tools to enhance the 
appearance of photos and videos, as well as 
features such as Instagram Stories and Reels 
for sharing short-form videos.  Instagram has 
become a key platform for influencers, 
businesses, and individuals to build their 
personal brand and reach a wider audience. It 
has also been used for various social causes, 
such as raising awareness for mental health or 
promoting environmental activism.  However, 
Instagram has also faced criticism around 
issues such as the negative impact on mental 
health and body image, the spread of 
misinformation and fake news, and the role it 
plays in perpetuating influencer culture and 
consumerism. 

Instagram can be a valuable tool for 
promoting tourism development in 
Afghanistan, especially for businesses and 
tourism authorities looking to engage with 
younger audiences who are active on social 
media.37 By creating visually appealing 
content, using influencers, hashtags, 
geotagging, and Instagram stories, Instagram 
can help to attract more visitors and promote 
economic growth in the tourism sector. 
Instagram is another social media platform 
that can contribute to tourism development in 
Afghanistan. Here are some ways in which 
Instagram can help: 

10.1 Visual promotion: 

                                                 
37 ‘Instagram’ (Instagram) <https://instagram.com/> accessed 11 April 2023. 
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 Instagram is a visual platform that is perfect 
for showcasing photographs and videos of 
tourist destinations, cultural landmarks, and 
local attractions. High-quality images can 
create a positive first impression, attracting 
visitors to Afghanistan. 

 

10.2 Influencer marketing:  

Instagram influencers and travel bloggers can 
be used to promote tourism in Afghanistan. 
Influencers with a large following can reach a 
wider audience and provide authentic 
experiences of local destinations and 
attractions. 

10.3 Hashtags:38  

Hashtags can be used to promote tourism in 
Afghanistan on Instagram. Using relevant 
hashtags such as #VisitAfghanistan, 
#AfghanistanTravel, or #ExploreAfghanistan 
can help to increase visibility and attract more 
visitors to the country. 

10.4 Geotagging: 

 Geotagging is a feature on Instagram that 
allows users to tag their location. This can be 
used by local businesses and tourism 
authorities to promote their destinations, 
attractions, and events, making them more 
discoverable to Instagram users. 

10.5 Instagram stories: 

 Instagram stories provide a platform for 
sharing more candid and behind-the-scenes 
content, such as glimpses of local life, cultural 
events, and tourist experiences. This can help 
to create a more authentic and immersive 
portrayal of Afghanistan, encouraging visitors 
to come and experience it for themselves. 

 

                                                 
38 ‘Best Hashtag | Best-Hashtags.Com’ <https://best-hashtags.com/> 
accessed 11 April 2023. 

11.0 TWITTER 

Twitter is a social 
networking platform 
that allows users to 
post short 
messages, known 
as "tweets," of up to 
280 characters. 

It was launched in 2006 and has since become 
one of the most popular social media 
platforms, with over 330 million monthly active 
users. 

Twitter's features include the ability to follow 
other users and see their tweets, "retweet" or 
share tweets from other users, and "like" or 
express approval for tweets. It also offers 
various tools for searching and filtering tweets 
by keyword or hashtag, and allows users to 
send direct messages to each other. 

Twitter has become a key platform for news 
and current events, with many journalists, 
politicians, and public figures using it to share 
information and engage with their followers. It 
has also been used for social activism, such as 
the use of hashtags to raise awareness for 
various causes or to organize protests. 

However, Twitter has also faced criticism and 
controversy around issues such as the spread 
of fake news and misinformation, the 
harassment and abuse of users, and the role it 
plays in perpetuating polarization and division. 

Twitter39 can be a useful tool for promoting 
tourism development in Afghanistan, 
especially for businesses and tourism 
authorities looking to engage with visitors in 
real-time and provide them with up-to-date 
information and recommendations. By 
providing real-time updates, using hashtags, 
influencer marketing, engaging with tourists, 
and sharing content, Twitter can help to attract 
more visitors and promote economic growth in 
the tourism sector. 

                                                 
39 ‘Explore’ (Twitter) <https://twitter.com/explore> accessed 11 April 2023. 
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Twitter can also play a role in promoting 
tourism development in Afghanistan. Here are 
some ways in which Twitter can contribute: 

11.1 Real-time updates:  

Twitter is a platform that provides real-time 
updates, making it a useful tool for providing 
information about events, travel advisories, 
and other relevant information to tourists. This 
can help visitors to plan their trips more 
effectively and avoid potential issues. 

11.2 Hashtags:  

Hashtags40 can be used to promote tourism in 
Afghanistan on Twitter. Using relevant 
hashtags such as #VisitAfghanistan, 
#AfghanistanTravel,  or #ExploreAfghanistan 
can help to increase visibility and attract more 
visitors to the country. 

11.3 Influencer marketing:  

Similar to Instagram, Twitter influencers and 
travel bloggers can be used to promote 
tourism in Afghanistan. Influencers with a large 
following can reach a wider audience and 
provide authentic experiences of local 
destinations and attractions. 

11.4 Engaging with tourists:  

Twitter can be used to engage with tourists 
directly, answering their questions, and 
providing recommendations. This can help to 
build a positive reputation for Afghan tourism 
and encourage repeat visits. 

11.5 Sharing content:  

Twitter can be used to share content 
showcasing different tourist destinations, 
cultural landmarks, and local attractions. This 
can help to generate interest and attract 
visitors to Afghanistan. 

 

                                                 
40 ‘Use Hashtags for YouTube Videos & YouTube Music Playlists - 
YouTube Help’ 
<https://support.google.com/youtube/answer/6390658?hl=en> accessed 
11 April 2023. 

12.0 LINKEDIN 

LinkedIn is a social 
networking platform 
that is primarily 
focused on 

professional networking and career 
development. It was launched in 2003 and has 
since become the world's largest professional 
networking site, with over 700 million members 
in more than 200 countries and territories. 

LinkedIn's features include the ability to create 
a professional profile, connect with other 
professionals, and join groups and 
communities related to specific industries or 
interests. It also offers various tools for job 
searching and recruitment, such as job listings, 
company pages, and messaging between 
employers and job seekers. 

LinkedIn has become a key platform for 
professionals to build their personal brand, 
network with others in their industry, and find 
job opportunities. It has also been used for 
various business purposes, such as lead 
generation and marketing. 

However, LinkedIn has also faced criticism and 
controversy around issues such as the spread 
of fake job listings and the potential for bias 
and discrimination in the hiring process. 

LinkedIn41 may not be as immediately relevant 
for tourism development in Afghanistan as 
other social media platforms like Facebook, 
Instagram, and Twitter. However, it can still play 
a role in establishing partnerships, creating 
jobs, providing professional development 
opportunities, establishing thought leadership, 
and building the brand of Afghan tourism. 

LinkedIn is primarily a professional networking 
platform, but it can still contribute to tourism 
development in Afghanistan in a few ways: 

                                                 
41 ‘LinkedIn India: Log In or Sign Up’ (LinkedIn) 
<https://in.linkedin.com/> accessed 11 April 2023. 
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12.1 B2B partnerships: 

 LinkedIn can be used to establish partnerships 
between local tourism authorities and 
businesses with international companies in the 
travel and hospitality industry. This can help to 
increase investment in the tourism sector and 
attract more visitors to Afghanistan. 

12.2 Job creation: 

 The tourism industry can create jobs in 
Afghanistan, and LinkedIn can be used to 
advertise job openings and connect local job 
seekers with relevant opportunities. 

12.3 Professional development:  

LinkedIn can be used to provide professional 
development opportunities for individuals in 
the Afghan tourism industry, such as training 
courses, webinars, and networking events. This 
can help to improve the quality of services 
provided to visitors and enhance the overall 
tourism experience. 

12.4 Thought leadership:  

LinkedIn can be used to establish thought 
leadership in the Afghan tourism industry by 
sharing insights, research, and best practices. 
This can help to position Afghanistan as a 
credible and attractive destination for tourists. 

12.5 Brand building:  

LinkedIn can be used to build the brand of 
Afghan tourism by showcasing success stories, 
unique experiences, and the country's cultural 
heritage. This can help to differentiate 
Afghanistan from other destinations and 
attract visitors looking for a more authentic 
and off-the-beaten-path experience. 

13.0 TIKTOK 

TikTok is a social media 
app that allows users to 
create and share short-
form videos, ranging from 

15 seconds to 1 minute in length. It was 
launched in 2016 by the Chinese tech company 
ByteDance and has since become one of the 
most popular social media platforms, with over 
1 billion monthly active users. TikTok's features 
include the ability to create and edit videos 
using various effects and filters, add music and 
sound effects, and share them with followers 
and the wider TikTok community. 

It also offers various discovery and 
recommendation tools, such as a "For You" 
page that shows users personalized video 
recommendations based on their interests and 
viewing history. TikTok has become a key 
platform for creative expression and 
entertainment, with many users using it to 
showcase their talents and creativity through 
dance, comedy, and other forms of content. It 
has also been used for social activism, with 
users creating videos to raise awareness for 
various causes and social issues. 

However, TikTok has also faced criticism and 
controversy around issues such as the 
potential for privacy violations and the spread 
of harmful content, particularly for younger 
users. 

TikTok42 can be an effective tool for promoting 
tourism development in Afghanistan by 
showcasing destinations, engaging with 
visitors, collaborating with influencers, and 
sharing safety tips. By using TikTok to support 
Afghan tourism, it can help to attract more 
visitors to the country and promote economic 
growth in the tourism sector.TikTok can be a 
powerful tool for tourism development in 
Afghanistan. Here are some ways in which 
TikTok can contribute: 

Promoting Afghan culture: TikTok can be used 
to showcase Afghan culture, including music, 
dance, and traditional customs. This can help 
to raise awareness of Afghan culture and 

                                                 
42 ‘TikTok - YouTube’ 
<https://www.youtube.com/channel/UChPd_WHrv3O-XAXXHLixs7g> 
accessed 11 April 2023. 
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attract visitors who are interested in 
experiencing it for themselves. 

13.1 Showcasing destinations:  

TikTok can be used to showcase Afghan 
destinations, including historical sites, natural 
attractions, and cultural landmarks. This can 
help to raise awareness of Afghan tourism and 
attract visitors to the country. 

13.2 Engaging with visitors:  

TikTok can be used to engage with visitors to 
Afghanistan and provide them with 
personalized recommendations for things to 
do and see. This can help to enhance the 
overall tourism experience and encourage 
visitors to recommend the country to others. 

13.3 Collaborating with influencers:  

TikTok can be used to collaborate with 
influencers who have a large following on the 
platform. This can help to raise awareness of 
Afghan tourism among a wider audience and 
attract more visitors to the country. 

13.4 Sharing safety tips:  

TikTok can be used to share safety tips with 
visitors to Afghanistan. This can help to 
reassure visitors and ensure that they have a 
positive experience in the country. 

 

14.0 PINTEREST 

Pinterest is a social 
networking 

platform that 
allows users to 
discover, save, and 
share images and 
other content 
related to their 
interests and 
hobbies. It was 

launched in 2010 and has since become one of 
the most popular social media platforms, with 
over 400 million monthly active users. 

Pinterest's features include the ability to create 
"boards" to save and organize content, as well 
as to search and browse content related to 
specific topics or keywords. It also offers 
various tools for businesses and creators, such 
as "buyable pins" that allow users to purchase 
products directly from the platform. Pinterest 
has become a key platform for inspiration and 
discovery, with many users using it to find 
ideas and inspiration for their hobbies, home 
decor, fashion, and more. It has also been used 
for various business purposes, such as 
marketing and advertising. However, Pinterest 
has also faced criticism and controversy 
around issues such as the potential for 
misinformation and the spread of harmful 
content, particularly related to body image 
and mental health. 

Pinterest43 can be a powerful platform for 
tourism development in Afghanistan, 
especially for promoting visual content such as 
photos, graphics, and videos. Here are some 
ways in which Pinterest can contribute: 

14.1 Showcasing destinations:  

Pinterest can be used to create boards 
featuring different destinations in Afghanistan, 
including historical sites, natural attractions, 
and cultural landmarks. This can help to raise 
awareness of Afghan tourism and attract 
visitors to the country. 

14.2 Sharing travel tips:  

Pinterest can be used to share travel tips and 
recommendations for visitors to Afghanistan, 
such as the best time to visit, must-see 
attractions, and local customs. This can help to 
enhance the overall tourism experience and 
provide visitors with the information they need 
to plan their trips.  

                                                 
43 ‘Pinterest - Investor Relations’ 
<https://investor.pinterestinc.com/investor-overview/default.aspx> 
accessed 11 April 2023. 
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14.3 Highlighting Afghan culture: 

 Pinterest can be used to showcase Afghan 
culture, including music, dance, and traditional 
customs. This can help to raise awareness of 
Afghan culture and attract visitors who are 
interested in experiencing it for themselves. 

14.4 Collaborating with influencers:  

Pinterest can be used to collaborate with 
influencers who have a large following on the 
platform. This can help to raise awareness of 
Afghan tourism among a wider audience and 
attract more visitors to the country. 

14.5 Sharing safety tips:  

Pinterest can be used to share safety tips with 
visitors to Afghanistan. This can help to 
reassure visitors and ensure that they have a 
positive experience in the country. 

Pinterest can be an effective tool for promoting 
tourism development in Afghanistan by 
showcasing destinations, sharing travel tips, 
highlighting Afghan culture, collaborating with 
influencers, and sharing safety tips. By using 
Pinterest to support Afghan tourism, it can help 
to attract more visitors to the country and 
promote economic growth in the tourism 
sector. 

 

15.0 REDDIT 

 

Reddit is a social news 
and discussion 
platform that allows 
users to post and 
discuss content on a 
wide range of topics, 
from news and politics 
to entertainment and 

hobbies. It was launched in 2005 and has since 
become one of the most popular social media 

platforms, with over 430 million monthly active 
users.44 

Reddit's features include the ability to create 
and join "subreddits," which are communities 
focused on specific topics or interests, and to 
post and comment on content within those 
subreddits. It also offers various tools for voting 
and ranking content, such as upvoting and 
downvoting posts and comments. 

Reddit has become a key platform for news 
and discussion, with many users using it to stay 
informed and engage with others on a wide 
range of topics. It has also been used for social 
activism, with users organizing and 
participating in various online movements and 
campaigns. 

However, Reddit has also faced criticism and 
controversy around issues such as the spread 
of misinformation and hate speech, as well as 
the potential for moderation and censorship 
issues. 

Reddit45 can be a useful platform for promoting 
tourism development in Afghanistan, 
particularly for engaging with travelers and 
providing them with valuable information and 
insights about the country. Here are some 
ways in which Reddit can contribute: 

15.1 Answering travel-related questions:  

Reddit can be used to answer travel-related 
questions that visitors to Afghanistan may 
have, such as the best time to visit, what to see 
and do, and how to stay safe while traveling. 
This can help to enhance the overall tourism 
experience and provide visitors with the 
information they need to plan their trips. 

15.2 Sharing personal experiences:  

Reddit can be used to share personal 
experiences of traveling to Afghanistan, 
including tips and recommendations for other 

                                                 
44 ‘The Marketer’s Guide to Reddit’ <https://neilpatel.com/blog/reddit-
marketing-guide/> accessed 11 April 2023. 
45 ‘Homepage - Reddit’ <https://www.redditinc.com/> accessed 11 April 
2023. 
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visitors. This can help to build trust and 
credibility with potential visitors, and 
encourage them to consider Afghanistan as a 
destination. 

15.3 Highlighting lesser-known destinations:  

Reddit can be used to highlight lesser-known 
destinations in Afghanistan that may not be as 
well-known as other tourist attractions. This 
can help to diversify the tourism offerings in the 
country and attract visitors who are looking for 
unique experiences. 

15.4 Collaborating with local businesses: 

 Reddit can be used to collaborate with local 
businesses in Afghanistan, such as tour 
operators, hotels, and restaurants. This can 
help to promote these businesses to a wider 
audience and encourage visitors to support 
local tourism. 

15.5 Sharing news and updates:  

Reddit can be used to share news and updates 
about tourism development in Afghanistan, 
including new attractions, events, and 
initiatives. This can help to keep visitors 
informed and interested in what the country 
has to offer. 

Reddit can be a valuable tool for promoting 
tourism development in Afghanistan by 
engaging with travelers, sharing personal 
experiences, highlighting lesser-known 
destinations, collaborating with local 
businesses, and sharing news and updates. By 
using Reddit to support Afghan tourism, it can 
help to attract more visitors to the country and 
promote economic growth in the tourism 
sector. 

 

 

 

 

16.0 SNAPCHAT 

Snapchat is a social 
media app that allows 
users to share photos 
and videos that 
disappear after a short 
time. It was launched 
in 2011 and has since 
become one of the 
most popular social 

media platforms, with over 280 million daily 
active users.  Snapchat's features include the 
ability to create and send "snaps," which are 
photos or videos that can be decorated with 
various filters, effects, and stickers. Snaps can 
be sent directly to friends or posted to a user's 
"story," which is a collection of snaps that can 
be viewed by their followers for 24 hours. 

Snapchat has become a key platform for 
sharing everyday moments and staying in 
touch with friends, with many users using it for 
messaging and communication. It has also 
been used for various business purposes, such 
as advertising and brand partnerships. 
However, Snapchat has also faced criticism 
and controversy around issues such as privacy 
and data security, as well as the potential for 
harmful content and cyberbullying. Snapchat 
can be used to promote tourism development 
in Afghanistan by sharing visual content that 
showcases the beauty of the country's 
landscapes, 46cultural attractions, and 
historical sites. Here are some ways in which 
Snapchat can contribute: 

16.1 Geo-filters: 

 Snapchat offers custom geo-filters that can 
be created and used in specific locations. By 
creating geo-filters for popular tourist 
destinations in Afghanistan, it can help to 
promote these attractions and encourage 
visitors to share their experiences on the 
platform. 

                                                 
46 ‘Snapchat - The Fastest Way to Share a Moment!’ 
<https://www.snapchat.com> accessed 11 April 2023. 
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16.2 Stories: 

 Snapchat stories can be used to share short 
videos and images that highlight the beauty of 
Afghanistan's landscapes, cultural attractions, 
and historical sites. This can help to generate 
interest in Afghan tourism among a younger 
audience. 

16.3 Influencer partnerships: 

 Snapchat can be used to partner with 
influencers who have a large following on the 
platform. These influencers can create content 
that promotes Afghan tourism, including their 
experiences visiting the country and 
recommendations for other travelers. 

16.4 Behind-the-scenes content:  

Snapchat can be used to share behind-the-
scenes content that provides a glimpse into 
the culture and daily life in Afghanistan. This 
can help to humanize the country and create a 
connection with potential visitors. 

16.5 Augmented reality (AR) experiences:  

Snapchat offers AR features that can be used 
to create interactive experiences for visitors. 
For example, an AR filter that allows users to 
"visit" a historical site in Afghanistan virtually 
can help to promote tourism to the country. 

Snapchat can be a valuable tool for promoting 
tourism development in Afghanistan by using 
geo-filters, sharing stories and behind-the-
scenes content, partnering with influencers, 
offering AR experiences, and generating 
interest among a younger audience. By using 
Snapchat to support Afghan tourism, it can 
help to attract more visitors to the country and 
promote economic growth in the tourism 
sector. 

 

 

 

17.0 WECHAT 

 

WeChat is a social 
media and 
messaging app that 
was launched in 2011 
by the Chinese tech 
company Tencent. It 
has since become 
one of the most 

popular social media platforms in China, with 
over 1.2 billion monthly active users. WeChat's 
features include the ability to send text and 
voice messages, make voice and video calls, 
and share photos and videos. It also offers 
various tools for payments, shopping, and 
other transactions, such as the ability to 
transfer money and purchase products directly 
through the app. WeChat has become a key 
platform for communication, commerce, and 
social networking in China, with many users 
using it for messaging, shopping, and other 
transactions. It has also been used for various 
business purposes, such as marketing and 
advertising. However, WeChat has also faced 
criticism and controversy around issues such 
as privacy and censorship, particularly related 
to the Chinese government's control over the 
platform and its content.  

WeChat47 can be used to promote tourism 
development in Afghanistan by leveraging its 
wide reach in China, which is a key market for 
Afghan tourism. Here are some ways in which 
WeChat can contribute: 

17.1 Official accounts: 

 WeChat allows businesses and organizations 
to create official accounts, which can be used 
to share content and engage with followers. By 
creating an official account for Afghan tourism, 
it can help to promote the country's attractions 
and provide valuable information to potential 
visitors. 

                                                 
47 ‘WeChat - Free Messaging and Calling App’ 
<https://www.wechat.com/> accessed 11 April 2023. 
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17.2 Mini-programs: 

 WeChat offers mini-programs, which are small 
applications that can be used within the 
WeChat platform. By creating mini-programs 
for popular tourist attractions in Afghanistan, it 
can help to promote these destinations and 
provide visitors with a convenient way to 
access information. 

17.3 WeChat Pay:  

WeChat Pay is a popular mobile payment 
service in China. By accepting WeChat Pay at 
hotels, restaurants, and other tourist 
establishments in Afghanistan, it can help to 
make it easier for Chinese visitors to pay for 
their expenses while traveling in the country. 

17.4 QR codes:  

WeChat allows businesses to create QR codes, 
which can be used to provide users with 
access to specific content or information. By 
creating QR codes for popular tourist 
attractions in Afghanistan, it can help to 
promote these destinations and encourage 
visitors to share their experiences on the 
platform. 

17.5 Social sharing:  

WeChat allows users to share content and 
information with their friends and followers. By 
creating engaging content that promotes 
Afghan tourism, it can help to generate interest 
and encourage users to share this content with 
their networks. 

WeChat can be a valuable tool for promoting 
tourism development in Afghanistan by 
leveraging its wide reach in China, offering 
mini-programs and mobile payment services, 
using QR codes for promotion, and 
encouraging social sharing. By using WeChat 
to support Afghan tourism, it can help to 
attract more visitors to the country and 
promote economic growth in the tourism 
sector. 

18.0 LINE 

 

LINE is a social media 
and messaging app 
that was launched in 
2011 by the Japanese 
tech company LINE 
Corporation. It has since 
become one of the most 
popular social media 

platforms in Japan and other parts of Asia, with 
over 187 million monthly active users. 

LINE's features include the ability to send text 
and voice messages, make voice and video 
calls, and share photos and videos. It also 
offers various tools for stickers, emojis, and 
other fun and expressive features. 

LINE has become a key platform for 
communication and social networking in 
Japan and other parts of Asia, with many users 
using it for messaging, gaming, and other 
interactive activities. It has also been used for 
various business purposes, such as marketing 
and advertising. 

However, LINE has also faced criticism and 
controversy around issues such as privacy and 
security, particularly related to the use of user 
data for advertising and other purposes.Line is 
a popular messaging app in Japan, Thailand, 
and Taiwan, among other countries. 48Although 
it may not be as widely used in Afghanistan, it 
can still be used to promote tourism 
development in the country, especially among 
travelers from Japan, Thailand, or Taiwan. Here 
are some ways in which Line can contribute: 

18.1 Official accounts: 

 Line allows businesses and organizations to 
create official accounts, which can be used to 
share content and engage with followers. By 
creating an official account for Afghan tourism, 
it can help to promote the country's attractions 

                                                 
48 ‘LINE｜always at Your Side.’ <https://line.me/en/> accessed 11 April 
2023. 
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and provide valuable to information potential 
visitors. 

18.2 Stickers:  

Line offers a wide variety of stickers that can be 
used in messages and group chats. By 
creating stickers that showcase the beauty of 
Afghanistan's landscapes, cultural attractions, 
and historical sites, it can help to generate 
interest in Afghan tourism among Line users. 

18.3 Group chats:  

Line allows users to create and join group 
chats, which can be used to share information 
and experiences related to travel. By creating 
Line groups that focus on Afghan tourism, it 
can help to connect travelers who are 
interested in visiting the country and provide 
them with a platform to share information and 
tips. 

18.4 Promotional campaigns: 

 Line can be used to run promotional 
campaigns that encourage users to visit 
Afghanistan. For example, a campaign that 
offers discounts on flights or accommodations 
for travelers who book through Line can help to 
incentivize visits to the country. 

18.5 Social sharing: 

 Line allows users to share content and 
information with their friends and followers. By 
creating engaging content that promotes 
Afghan tourism, it can help to generate interest 
and encourage users to share this content with 
their networks. Line may not be as widely used 
in Afghanistan as in other countries, but it can 
still be a valuable tool for promoting tourism 
development by creating official accounts, 
offering stickers, creating Line groups, running 
promotional campaigns, and encouraging 
social sharing. By using Line to support Afghan 
tourism, it can help to attract more visitors to 
the country and promote economic growth in 
the tourism sector. 

 

19.0 TUMBLR 

 

 

Tumblr is a social 
media platform and 
microblogging site 
that allows users to 
share a variety of 
content, including 
text, photos, videos, 
and audio. It was 
launched in 2007 

and has since become one of the most 
popular social media platforms, with over 500 
million blogs hosted on the site. 

 

Tumblr's features include the ability to create 
and customize a blog, follow other users and 
their blogs, and share and reblog content from 
other users. It also offers various tools for 
commenting, liking, and sharing content, as 
well as a dashboard for managing and 
tracking activity on the site. 

Tumblr has become a key platform for sharing 
and discovering content, particularly in areas 
such as art, photography, and fandom culture. 
It has also been used for various social and 
political movements, with users organizing and 
participating in various online campaigns and 
initiatives. 

However, Tumblr has also faced criticism and 
controversy around issues such as the spread 
of harmful content and the potential for 
cyberbullying and harassment. Tumblr49 is a 
microblogging platform that allows users to 
post multimedia content, including photos, 
videos, and GIFs, along with short text 
captions.50 Although it may not be the most 
popular social media platform, it can still be 
used to promote tourism development in 

                                                 
49 ‘Trending Topics on Tumblr’ (Tumblr) 
<https://www.tumblr.com/explore/trending> accessed 11 April 2023. 
50 ibid. 
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Afghanistan. Here are some ways in which 
Tumblr can contribute: 

19.1 Visual storytelling:  

Tumblr is a great platform for visual 
storytelling, and can be used to showcase the 
beauty of Afghanistan's landscapes, cultural 
attractions, and historical sites. By posting 
high-quality photos and videos that highlight 
these attractions, it can help to generate 
interest in Afghan tourism among Tumblr 
users. 

19.2 Travel blogs:  

Tumblr is also a great platform for travel 
blogging. By creating a travel blog that focuses 
on Afghan tourism, it can provide users with 
valuable information and tips on visiting the 
country, as well as share personal experiences 
and stories. 

19.3 Hashtags:  

Tumblr uses hashtags to categorize content 
and make it easier to find. By using relevant 
hashtags, such as #Afghanistan, #travel, or 
#culture, it can help to make Afghan tourism 
content more discoverable by Tumblr users. 

19.4 Reblogs:  

Tumblr allows users to reblog content from 
other users, which can help to increase the 
reach of a post. By creating engaging content 
that promotes Afghan tourism, it can 
encourage users to reblog this content and 
share it with their followers. 

19.5 Engagement:  

Tumblr is a highly engaging platform, and can 
be used to start conversations and build 
communities around Afghan tourism. By 
responding to comments and messages, it can 
help to create a sense of community and 
foster engagement among Tumblr users. 

Tumblr may not be the most popular social 
media platform, but it can still be a valuable 
tool for promoting tourism development in 

Afghanistan by showcasing the country's 
attractions, creating travel blogs, using 
hashtags, encouraging reblogs, and fostering 
engagement among users. By using Tumblr to 
support Afghan tourism, it can help to attract 
more visitors to the country and promote 
economic growth in the tourism sector. 

 

20.0 GOOGLE 

 Google is a multinational 
technology company that 
was founded in 1998 by 
Larry Page and Sergey Brin 
while they were Ph.D. 
students at Stanford 
University. The company's 

primary business is in Internet-related services 
and products, including search engines, online 
advertising technologies, cloud computing, 
software, and hardware. 

Google's search engine is one of the most 
widely used search engines in the world, with 
billions of searches conducted on the site each 
day. The company also offers various other 
products and services, such as Google Maps, 
Gmail, Google Drive, YouTube, and the Google 
Play store. 

Google's advertising technologies, such as 
Google AdWords and Google AdSense, have 
become a key platform for businesses to reach 
customers online, and the company has 
become one of the largest digital advertising 
companies in the world. 

 

Google has also been at the forefront of 
various technological innovations, such as 
artificial intelligence, machine learning, and 
quantum computing, and has made 
significant contributions to the development of 
open-source software. 

Google,51 as the world's largest search engine, 
can play an important role in promoting 
                                                 
51 ‘Google’ <https://www.google.com/> accessed 11 April 2023. 
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tourism development in Afghanistan. Here are 
some ways in which Google can contribute: 

20.1 Google Maps:  

Google Maps is a powerful tool that can help 
tourists to navigate and explore Afghanistan. 
By adding tourist attractions, hotels, 
restaurants, and other points of interest to 
Google Maps, it can make it easier for tourists 
to find and visit these places. 

20.2 Google My Business:  

Google My Business is a free tool that allows 
businesses to manage their online presence 
across Google, including Google Search and 
Google Maps. By creating a Google My 
Business listing, Afghan tourism businesses can 
ensure that their information is accurate and 
up-to-date, and that they are more easily 
discoverable by potential customers. 

20.3 Google Search: 

 Google Search is the most widely used search 
engine in the world, and can be used to 
promote Afghan tourism by providing 
information on tourist attractions, travel guides, 
and other relevant content. By optimizing 
content for search engine visibility and using 
relevant keywords, it can help to increase the 
visibility of Afghan tourism content in search 
results. 

20.4 Google AdWords:  

Google AdWords is an advertising platform 
that allows businesses to display ads on 
Google and its advertising network. By creating 
targeted ads that promote Afghan tourism, it 
can help to attract more visitors to the country 
and generate more revenue for the tourism 
industry. 

20.5 Google Translate:  

Afghanistan is a multilingual country, with 
several different languages spoken across its 
regions. By using Google Translate, tourists can 
easily translate text from one language to 

another, making it easier for them to 
communicate with locals and navigate the 
country. 

Google can play a crucial role in promoting 
tourism development in Afghanistan by 
providing mapping tools, managing online 
presence, search visibility, targeted advertising, 
and translation services. By utilizing these tools, 
Afghan tourism businesses and organizations 
can reach a wider audience, attract more 
visitors to the country, and promote economic 
growth in the tourism industry. 

 

21.0 GMAIL 

 

Gmail is a free email service 
provided by Google that was 
launched in 2004. It is one of 
the most popular email 
services in the world, with 

over 1.8 billion active users as of 2021. 

 

Gmail offers a variety of features, including a 
user-friendly interface, powerful search 
capabilities, spam filtering, and integration 
with other Google services such as Google 
Drive, Google Calendar, and Google Docs. It 
also offers various tools for organizing and 
managing emails, such as labels, filters, and 
priority inbox. 

Gmail has become a key platform for personal 
and professional communication, with many 
businesses and individuals using it as their 
primary email service. It has also been used for 
various educational and collaborative 
purposes, with users sharing documents and 
collaborating on projects through the platform. 

However, Gmail has also faced criticism and 
controversy around issues such as privacy and 
security, particularly related to the use of user 
data for advertising and other purposes. 
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Gmail52 is an email service provider offered by 
Google, and while it may not directly contribute 
to tourism development in Afghanistan, it can 
be a useful tool for communication between 
tourists, tourism businesses, and organizations. 
Here are some ways in which Gmail can be 
utilized for tourism development in 
Afghanistan: 

21.1 Communication:  

Gmail can be used to communicate between 
tourism businesses and organizations, and 
between tourists and tourism businesses. This 
can include inquiries, bookings, and other 
forms of communication that are necessary for 
tourism activities. 

21.2 Newsletters and Promotions:  

Tourism businesses and organizations can 
utilize Gmail to send newsletters and 
promotional material to potential customers. 
This can help to increase awareness of tourism 
opportunities in Afghanistan and attract more 
visitors to the country. 

21.3 Collaborative Work:  

Gmail can be used to collaborate on tourism-
related projects, such as planning events or 
creating marketing materials. This can help to 
improve the quality of tourism offerings in 
Afghanistan and attract more visitors. 

21.4 Online Bookings:  

Some tourism businesses in Afghanistan may 
offer online booking services, and Gmail can be 
used to facilitate these bookings by sending 
confirmation emails and other necessary 
information. 

Gmail may not have a direct impact on 
tourism development in Afghanistan, it can be 

                                                 
52 ‘Gmail’ 
<https://accounts.google.com/InteractiveLogin/signinchooser?continue=h
ttps%3A%2F%2Fmail.google.com%2Fmail%2Fu%2F0%2F&emr=1&follo
wup=https%3A%2F%2Fmail.google.com%2Fmail%2Fu%2F0%2F&osid=
1&passive=1209600&service=mail&ifkv=AQMjQ7TEUBFXPigARwNEr
UgrLpCtafPweUpbroyJ9mb2LqHu_AyM9dd-
4I1SPN0Ie2O5nPm4Mcx8eA&flowName=GlifWebSignIn&flowEntry=Ser
viceLogin> accessed 11 April 2023. 

a useful tool for communication and 
collaboration between tourism businesses, 
organizations, and tourists. By using Gmail 
effectively, tourism businesses in Afghanistan 
can improve their services and attract more 
visitors to the country. 

 

22.0 YAHOO 

 

Yahoo is a web services provider that was 
founded in 1994 by Jerry Yang and David Filo. It 
started as a web directory and search engine, 
but over time expanded to include various 
other products and services such as Yahoo 
Mail, Yahoo News, Yahoo Finance, and Yahoo 
Sports. 

Yahoo's search engine was one of the most 
popular search engines in the early days of the 
internet, but it has since lost market share to 
competitors such as Google. However, Yahoo's 
other products and services have remained 
popular, with Yahoo Mail being one of the most 
widely used email services in the world. 

In recent years, Yahoo has faced various 
challenges and controversies, including data 
breaches and declining revenues. In 2017, the 
company was acquired by Verizon 
Communications and merged with AOL to form 
a new company called Oath. However, Oath 
was later renamed Verizon Media Group, and 
Yahoo continues to operate as a subsidiary of 
Verizon.Yahoo is a web services provider that 
offers a range of services including email, 
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search engine, news, and more.53 While Yahoo 
may not have a direct impact on tourism 
development in Afghanistan, it can be a useful 
tool for tourists and tourism businesses. Here 
are some ways in which Yahoo can be utilized 
for tourism development in Afghanistan: 

22.1 Yahoo Search:  

Yahoo has a search engine that can be used to 
find information on tourist attractions, 
accommodations, and other travel-related 
services in Afghanistan. By optimizing content 
for Yahoo search, Afghan tourism businesses 
can improve their online visibility and attract 
more visitors to their websites. 

22.2 Yahoo News:  

Yahoo News provides users with the latest 
news and updates from around the world, 
including news related to tourism in 
Afghanistan. By monitoring Yahoo News, 
tourism businesses in Afghanistan can stay 
up-to-date with the latest trends and 
developments in the industry. 

22.3 Yahoo Finance: 

 Yahoo Finance provides users with financial 
news and information, which can be useful for 
tourism businesses in Afghanistan that are 
looking to attract investment or secure funding 
for their projects. 

22.4 Yahoo Answers:  

Yahoo Answers is a community-driven 
platform where users can ask and answer 
questions on a variety of topics, including 
travel and tourism. By participating in Yahoo 
Answers, tourism businesses in Afghanistan 
can provide valuable information to potential 
visitors and establish themselves as experts in 
the field. 

22.5 Yahoo Mail:  

Yahoo Mail is an email service that can be 
used for communication between tourism 

                                                 
53 ‘Yahoo’ <https://login.yahoo.com/?_intl=in> accessed 11 April 2023. 

businesses, organizations, and tourists. By 
utilizing Yahoo Mail, Afghan tourism businesses 
can send promotional material, booking 
confirmations, and other necessary 
information to potential visitors. 

Yahoo may not be as popular as other web 
services providers such as Google, it can still 
be a useful tool for tourism development in 
Afghanistan. By utilizing Yahoo's search engine, 
news, finance, answers, and mail services, 
Afghan tourism businesses can improve their 
online visibility, stay up-to-date with industry 
news, attract investment, provide valuable 
information to potential visitors, and facilitate 
communication with tourists. 

23.0 MICROSOFT 

 

Microsoft is a 
multinational technology 
company that was 
founded in 1975 by Bill 
Gates and Paul Allen. The 
company's primary 
business is in software 
development, but it has 

also expanded into various other areas such as 
hardware, cloud computing, and gaming. 

Microsoft is best known for its Windows 
operating system, which is used on over 1.3 
billion devices worldwide, as well as its Office 
suite of productivity software, which includes 
popular programs such as Word, Excel, and 
PowerPoint. The company also offers various 
other software products, such as the Edge web 
browser, the Visual Studio development 
environment, and the Teams collaboration 
platform. 

In addition to software, Microsoft has also 
become a major player in hardware, with 
products such as the Xbox gaming console, the 
Surface line of tablets and laptops, and the 
HoloLens augmented reality headset. 

Microsoft has also been at the forefront of 
various technological innovations, such as 
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artificial intelligence, machine learning, and 
quantum computing, and has made 
significant contributions to the development of 
open-source software.Microsoft's54 technology 
solutions and expertise can be useful for 
tourism development in Afghanistan. By 
partnering with local businesses and 
organizations, and providing access to its tools 
and resources, Microsoft can help to improve 
the tourism industry in Afghanistan and 
support its growth. Microsoft can contribute to 
tourism development in Afghanistan in various 
ways. Here are some examples: 

23.1 Developing software solutions: 

 Microsoft can develop custom software 
solutions for tourism businesses and 
organizations in Afghanistan that can help with 
operations management, marketing, customer 
engagement, and data analysis. 

23.2 Providing cloud computing services:  

Microsoft's cloud computing platform, Azure, 
can provide reliable and secure cloud storage 
and computing services to tourism businesses 
in Afghanistan. This can help businesses to 
manage their data and operations more 
efficiently. 

23.3 Offering online training and education:  

Microsoft can provide online training and 
education to tourism professionals in 
Afghanistan, helping them to acquire the skills 
and knowledge they need to succeed in the 
industry. 

23.4 Promoting digital literacy: 

 Microsoft can promote digital literacy in 
Afghanistan by providing access to digital 
tools and resources. This can help tourism 
businesses to leverage technology to improve 
their operations and reach more customers. 

                                                 
54 ‘Microsoft – Cloud, Computers, Apps & Gaming’ 
<https://www.microsoft.com/en-in> accessed 11 April 2023. 

23.5 Collaborating with local partners: 

 Microsoft can collaborate with local tourism 
businesses, organizations, and government 
agencies to promote tourism in Afghanistan 
and develop strategies to attract more visitors. 

24.0 EDGE TOURISM 

Edge tourism is a type of tourism that involves 
visiting remote, isolated, or hard-to-reach 
locations.55 In Afghanistan, edge tourism has 
the potential to attract adventurous and 
curious travelers who are interested in 
exploring the country's rugged and remote 
landscapes, as well as its rich cultural heritage. 

Here are some examples of edge tourism 
experiences that could be developed in 
Afghanistan: 

24.1 Trekking and mountaineering:  

Afghanistan is home to some of the highest 
mountains in the world, including the Hindu 
Kush and Pamir ranges. These mountains offer 
excellent opportunities for trekking and 
mountaineering, and attract adventure tourists 
from around the world. 

24.2 Cultural tours:  

Afghanistan has a rich cultural heritage, with 
many ancient sites, ruins, and monuments 
scattered throughout the country. Cultural 
tours can provide travelers with an opportunity 
to explore Afghanistan's history and traditions, 
as well as its modern-day culture. 

24.3 Wildlife safaris: 

 Afghanistan is home to a diverse range of 
wildlife, including snow leopards, ibex, and wild 
goats. Wildlife safaris can offer visitors a 
chance to observe these animals in their 
natural habitats and learn about conservation 
efforts in the region. 

                                                 
55 ‘Edge Tourism LLC’ <http://tourismservicesuae.itap-world.com/> 
accessed 11 April 2023. 
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24.4 Off-road adventures: 

 Afghanistan's rugged and mountainous 
terrain is perfect for off-road adventures, such 
as 4x4 tours, motorcycling, and mountain 
biking. These experiences can provide travelers 
with a thrilling and unforgettable way to 
explore the country's remote regions. 

24.5 Eco-tourism:  

Afghanistan's natural beauty and rich 
biodiversity make it an ideal destination for 
eco-tourism. Visitors can participate in 
activities such as bird-watching, nature walks, 
and camping in eco-friendly 
accommodations. 

edge tourism has the potential to attract a new 
type of traveler to Afghanistan and provide 
economic opportunities for local communities. 
However, it's important to ensure that edge 
tourism is developed in a sustainable and 
responsible way that benefits both tourists and 
local residents. This requires careful planning, 
collaboration with local communities, and a 
commitment to environmental and cultural 
conservation. 

25.0 TYPES OF TOURISM 

There are many different types of tourism, each 
with its own focus, activities, and motivations. 
Here are some of the most common types of 
tourism: 

25.1 Leisure tourism:  

This is the most common type of tourism, and it 
involves traveling for pleasure or recreation. 
Leisure tourists may visit destinations for 
activities such as sightseeing, relaxation, or 
entertainment. 

25.2 Business tourism: 

 This type of tourism involves traveling for work 
or business purposes, such as attending 
conferences, meetings, or trade shows. 
Business travelers may also combine their work 
trips with leisure activities. 

25.3 Adventure tourism: 

 Adventure tourism involves traveling to 
destinations for activities that are physically 
challenging, such as trekking, mountaineering, 
or white-water rafting. Adventure tourists may 
also seek out activities that are culturally 
immersive or off the beaten path. 

25.4 Cultural tourism:  

Cultural tourism involves traveling to 
destinations for the purpose of experiencing 
and learning about the local culture and 
heritage. This can include visits to museums, 
historical sites, and cultural events. 

25.5 Eco-tourism:  

Eco-tourism involves traveling to destinations 
that are known for their natural beauty and 
biodiversity, and participating in activities that 
promote conservation and sustainable tourism 
practices. 

25.6 Sports tourism:  

Sports tourism involves traveling to 
destinations to participate in or watch sports 
events. This can include events such as the 
Olympics, World Cup, or other international 
tournaments. 

25.7 Health tourism:  

Health tourism involves traveling to 
destinations for medical treatment, wellness 
activities, or other health-related services. 

25.8 Religious tourism: 

 Religious tourism involves traveling to 
destinations that are significant for religious 
reasons, such as pilgrimage sites or holy cities. 

25.9 Volunteer tourism:  

Volunteer tourism involves traveling to 
destinations to participate in volunteer work or 
community service projects. 

These are just a few examples of the many 
different types of tourism. Some travelers may 
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also combine different types of tourism in their 
trips, or seek out more niche experiences that 
cater to their specific interests and 
motivations. 

26.0 TYPE OF TOURISM IN AFGHANISTAN 

Afghanistan is a country with a rich history, 
diverse culture, and stunning natural 
landscapes, offering a range of tourism 
opportunities. Here are some of the types of 
tourism in Afghanistan: 

26.1 Cultural tourism: 

 Afghanistan is home to many historical and 
cultural sites, including the ancient city of 
Balkh, the Buddhas of Bamyan, and the historic 
city of Herat. Visitors can explore museums, 
historical sites, and cultural events to learn 
about the country's rich history and heritage. 

26.2 Adventure tourism:  

Afghanistan's mountainous terrain offers 
opportunities for trekking, mountaineering, 
skiing, and other outdoor activities. The 
Wakhan Corridor in the northeast is a popular 
destination for trekking and wildlife viewing. 

26.3 Religious tourism: 

 Afghanistan is an Islamic country, and there 
are several important religious sites for 
Muslims, such as the Blue Mosque in Mazar-i-
Sharif and the Shrine of Hazrat Ali in Balkh. 

26.4 Eco-tourism:  

Afghanistan has a range of stunning natural 
landscapes, including the Hindu Kush and 
Pamir mountain ranges, the Wakhan Corridor, 
and the Band-e Amir National Park. Visitors can 
explore these areas for hiking, wildlife viewing, 
and other outdoor activities. 

26.5 Business tourism:  

Afghanistan has a growing economy and is 
attracting more business travellers for 
conferences, meetings, and trade shows. It's 
worth noting that due to security concerns, 

tourism in Afghanistan is currently limited, and 
visitors are advised to take precautions and 
stay informed about the situation in the 
country. 

27.0 ADVANTAGES OF TOURISM TO AFGHANISTAN 

Tourism can bring several advantages to 
Afghanistan, including: 

27.1 Economic benefits:  

Tourism can provide a significant boost to the 
country's economy by generating revenue and 
creating job opportunities. Tourists spend 
money on accommodations, transportation, 
food, and souvenirs, which can help support 
local businesses and communities. 

27.2 Cultural exchange:  

Tourism can provide opportunities for cultural 
exchange and understanding between 
different countries and cultures. Visitors to 
Afghanistan can learn about the country's rich 
history and culture, while Afghans can share 
their traditions and customs with tourists. 

Infrastructure development: To support 
tourism, the country may need to invest in 
infrastructure such as airports, roads, and 
accommodations. This can lead to 
improvements in the country's overall 
infrastructure and can benefit the local 
communities beyond just tourism. 

27.3 Preservation of natural and cultural 
heritage:  

Tourism can also encourage the preservation 
of natural and cultural heritage sites. As 
tourists visit these sites, there is an incentive to 
maintain and protect them for future 
generations. 

27.4 Employment opportunities: 

 Tourism can create employment opportunities 
for local people, particularly in areas where 
other job opportunities may be limited. 
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However, it's worth noting that the current 
security situation in Afghanistan is a major 
challenge for tourism development in the 
country, and any efforts to promote tourism 
must take this into account. 

 

28.0 DISADVANTAGES OF TOURISM IN AFGHANISTAN 

Tourism in Afghanistan can also have some 
disadvantages, including: 

28.1 Security risks:  

The ongoing security concerns in Afghanistan 
can pose significant risks to tourists. The 
country is still facing violence and instability, 
which could put travelers in danger. 

28.2 Damage to natural and cultural sites:  

While tourism can encourage the preservation 
of natural and cultural sites, it can also cause 
damage if visitors are not respectful of the 
environment and the local culture. 

28.3 Exploitation of local people and 
resources:  

If tourism is not managed responsibly, it can 
lead to the exploitation of local people and 
resources. Visitors may not be aware of the 
impact their actions can have on local 
communities, and some tour operators may 
prioritize profits over sustainability and ethical 
practices. 

28.4 Dependence on tourism:  

Relying too heavily on tourism can create a 
dependence on the industry, which can be 
risky if there are sudden changes in the market 
or if the industry experiences a downturn. 

tourism can bring many benefits to 
Afghanistan, it's important to consider the 
potential negative impacts and to work 
towards responsible and sustainable tourism 
practices. 

29.0 TOURISM CAN BE AN IMPORTANT PLATFORM FOR 

ECONOMIC 

Tourism can be an important platform for 
economic growth for many countries. Here are 
a few reasons why: 

29.1 Job Creation:  

The tourism industry can create jobs in various 
fields such as hospitality, transportation, retail, 
and entertainment. This can have a positive 
impact on the local economy by providing 
employment opportunities for the local 
population. 

29.2 Foreign Exchange Earnings:  

Tourism can bring in foreign exchange 
earnings to a country through spending by 
international visitors. This can help a country to 
finance its imports, pay off its debts, and 
increase its foreign currency reserves. 

29.3 Infrastructure Development:  

Tourism development requires investment in 
infrastructure such as airports, roads, hotels, 
and restaurants. This investment can improve 
the overall infrastructure of a country, which 
can benefit other sectors of the economy. 

29.4 Cultural Preservation:  

Tourism can help to preserve a country's 
culture and heritage by promoting cultural 
events and festivals. This can help to maintain 
cultural diversity and promote understanding 
and tolerance between different cultures. 

29.5 Regional Development:  

Tourism can promote regional development by 
attracting visitors to less developed areas of a 
country. This can help to reduce regional 
disparities in terms of income and 
employment opportunities. 

Tourism has the potential to contribute 
significantly to a country's economic growth 
and development. However, it is important to 
ensure that tourism development is 
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sustainable, taking into account the 
environmental, social, and cultural impacts of 
tourism. 

30.0 TELECOMMUNICATION SYSTEM IN AFGHANISTAN 

There are several types of telecommunication 
networks available in Afghanistan, including: 

Mobile networks: Afghanistan has several 
mobile network operators, such as Afghan 
Wireless, Roshan, MTN, and Etisalat. These 
operators offer 2G, 3G, and 4G/LTE mobile 
services across the country. 

30.1 Fixed-line networks:  

The Afghan Telecom Company provides fixed-
line telecommunication services to residential 
and commercial customers in major cities and 
towns across the country. 

30.2 Satellite networks:  

Satellite networks are used to provide 
connectivity to remote and rural areas of 
Afghanistan where terrestrial networks are not 
available or feasible. 

30.3 Internet service providers (ISPs):  

Several ISPs operate in Afghanistan, offering 
internet connectivity to businesses and 
households via wired and wireless networks. 

30.4 Government networks:  

The Afghan government operates its own 
telecommunication network, known as the 
Afghan National Information Management 
System (ANIM), which is used for government 
communications and data sharing. 

It is worth noting that the availability and 
quality of telecommunication networks in 
Afghanistan can vary significantly depending 
on the location and security situation. 

31.0 THE INTERNET IN AFGHANITAN  

In Afghanistan, the internet has become an 
important tool for communication, education, 
and business. The internet penetration rate in 

the country is estimated to be around 11%, 
according to the World Bank. This means that 
around 3.5 million people have access to the 
internet in Afghanistan. 

Internet services in Afghanistan are provided 
by several ISPs (Internet Service Providers), 
including Afghan Wireless, Roshan, MTN, and 
Etisalat. These providers offer a range of 
services, including fixed-line internet, mobile 
internet, and Wi-Fi hotspots. The cost of 
internet services varies depending on the type 
of service and location. 

However, access to the internet in Afghanistan 
is not without challenges. The country has 
limited infrastructure for internet connectivity, 
particularly in rural areas. In addition, there are 
security concerns for both providers and users 
due to the ongoing conflict in the country. The 
government has also been known to restrict 
access to certain websites and social media 
platforms at times. 

Despite these challenges, the internet has 
played an important role in connecting 
Afghans with the rest of the world and 
providing access to information and services 
that were previously unavailable. 

32.0 CONCLUSION 

In conclusion, Afghanistan's tourism industry 
has faced numerous challenges due to 
decades of conflict and instability. However, 
the country's rich cultural heritage and natural 
beauty provide opportunities for the 
development of the industry. Social media has 
emerged as a potential solution to promote 
tourism destinations to a global audience, 
providing increased visibility, user-generated 
content, direct communication, influencer 
marketing, and destination marketing. 
However, there are also challenges to 
overcome, such as ensuring tourist safety and 
the need for infrastructure development. 
Access to reliable and affordable 
telecommunications can help overcome some 
of these challenges. By bridging the gap 
between theory and practice, this paper 
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provides insights for policymakers and 
practitioners in the field of tourism 
development, outlining a roadmap for the 
future of Afghanistan's tourism industry in the 
internet highway. 
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